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Introduction:

Welcome to “5 Tips to Improve your Online Marketing”, an ebook that will guide you through the
process of creating a powerful and effective online presence. In today's digital age, having a strong
presence online is more important than ever. As a small busness owner, how you present yourself

online can significantly impact your success.

In this ebook, we will explore the various aspects of an online presence, including analyzing your
local and organic search, managing your reviews, utilizing digital marketing strategies, building a

strong social media presence, and reviewing your Google Analytics to reach your target audience.

We will provide practical tips and step-by-step instructions to help you create a compelling online
presence showcasing the necessities potential customers are seeking.

By the end of this ebook, you will have the tools you need to build a powerful online presence that
sets you apart from the competition and helps you achieve your goals. So, let's get started on the

journey to maximizing your online presence!
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YOUR ONLINE PRESENCE

In today’s digital age, having a strong online
presence is critical for any business. A strong
online presence can help you establish your
brand, connect with your target audience, and
drive traffic to your website. It includes a
high-performing website, social media
involvement, an active Google Business Profile,

impressive reviews, and effective Search

Engine Optimization (SEO).

Managing all of these elements can be overwhelming, especially for small to medium-sized
businesses without a dedicated marketing team. However, one of the simplest ways to identify
areas for improvement is by conducting a thorough analysis of your online presence. We will
review the best practices and guide you through five steps you can execute to establish a

baseline understanding of your business's online performance.
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GET STARTED

To evaluate your online business, approach it from the
perspective of a potential customer. You could even ask
a family member or friend who is less familiar with your
business to review it and provide feedback. By putting
yourself in the customer’s shoes, you can gain insight
into their thought process and the buying journey.
Consider what they see, what they prioritize, and
whether your offerings are compelling enough to

encourage them to engage.

There is a lot of power that comes from a simple Google Search. Every time someone enters a search into

Google, the search engine uses a complex algorithm to identify the searcher's needs. Many factors are

considered, but the searcher’s location is one of the most important. Because of this, you will get differ-

ent results if you search for the same thing in different places. For example, looking for “law firms” in

Virginia and Oregon, you will see different suggestions for each location. If you want to know what

someone will see when searching for your product or company in a specific location, we suggest using a

tool that identifies local search rankings.

GO gle roofers near me

One of the tools we use is isearchfrom.com. To use it, you need

to enter your country, city, language, search engine, device, and

the topic you are searching for. You should look for topics
related to your industry and location, like "roofers near me" or
"shingle repairs.” Sometimes customers search for things
related to your industry that you might not expect but are still
important. For example, if you are a roofing company, people
might search for “What should | do if my shingles are falling
off?” This search is a long-tail keyword, and it's important to use
because it helps you reach more potential customers. Though
it doesn’t have the same search volume as a short-tail keyword
like “roofing company,” it still reaches your prospects. It's
important to be visible to customers at all stages of the buying
process, so you should try to show up in their searches no
matter where they are.

| Search From

Google Search from a different location & device
With | Search From you can simulate using Google Search from a different location or device, or perform a

search with custom search settings. It's useful for searching Google as if you were somewhere else, as well as
for SEQ & SEA testing.

Country:  |United States \(D
Language: |English ©

Device: iPhone v®

‘Roolers near me

Search

— Tweet i Like 16K

More options

© Location:
Provo (UT), United States

City: [Provo (UT)
Find only pages from the specified country: (J®
Find only pages in the specified language: [
Logged in: [

Personalized search: (J©

Safe search: | Medium v o

Google domain: [ www.google.com | ©

searchfrom.com
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ANALYZE YOUR LOCAL SEARCH

G“g|§ roofers near me X & @ Q
Long before prospective customers call you, they Google you! QAI ©Maps Elimages O Shopping @ News i More Tooks
. . . ut 119,000, (0. )
With the search you have just conducted, analyze your business FronrmaonaOness Q47 secence
. N - Results for Salt Lake City UT @ Use precise location
locally. Local Search incorporates your business rankings
50+ roofers nearby Sponsored §
geographically and is part of Google Maps. Where are your Reine g per— R
46 %k ki (9) 5.0 % * % & * - See reviews 5.0 % % #  * - See reviews
competitors ranked? Where are you ranked? This can give you an & & oecueR s s niniesn
. . o . N . Serves Santaquin Open now Open now
idea of how visible your business is to potential customers ol
1 year in business
‘s.y‘(aBBS) 798-2464

searching for your product or service. It is excellent if you are #1 or

Ad - https:// hansons. t-lake-city, g i =
#2 in the Local Search Rankings. If your ranking is lower, you need D u
Look to Hansons for the Strongest Impact Resistance Available, Professionally... q
% %k % Rating for hansons.com: 4.9 - 559 reviews

Deal: Up to 70% off installation

to improve it to ensure that your business shows up as the first

choice when people search for your offerings.

Ad - https://www.epicroofingutah.com/call_us/today

Roof Repair Near Me For Hire - Reliable Local Provo Roofers
We take pride in our service, attention to detail & providing reliable, dependable service. If...

GOOGLE BUSINESS PROFILE

To rank high in local search, you need to optimize your
Google Business Profile (GBP) listing. By claiming and
actively managing your GBP listing, you can engage = o o v omm o - e
with customers and improve the appearance of your s nsansorcon

. . . . #1 Roofing Company | RoofAdvisor (Recommended)
business. Is the information listed correctly? You

We proudly provide roof inspections, roof maintenance, and roof repairs, roof replacements.
should check your phone number, address, hours,

Roof advisor mi X & @ Q

Roof advisor mi X 4 @ Q @

v company

%ree Brother

»

Contact us for a free roofing estimate.

Commercil Properties - Insurance & Financing - Reviews.
1

%5 'Sge photos Soe outside

hitpsifoofadvisor.com) roofing ¢
Reliable Roofers for all Your Roofing Services - RoofAdvisor

website, and business biography to make sure they L g o ks et e RoofAdvisor
are accurate and up to date. Potential customers rely s eoons - rosnnr 4800 10 Guage s
— : o e el nirees B e e ot oot W
on this information to decide if they can trust your g ettt S e o st s
o . . complaints, request 2 quote & more. Address: 41920 Joy Rd, Plymoutn, bl 48170
company, so it's important to be responsive and active osmremens s v o Hours: o - Geses oY=
o . ROOFADVISOR - 42313 Ann Arbor Rd, Plymouth, MI - Services Phone: 734) 2577264

on your listing. Customers may wonder if you are oo, A8 40 Db, 1422705, ol o Vi W omotmets: odisscom PO
http:/'www.roofadvisor.com. More Info. Services for RoofAdvisor, Hours. Known For. Suggest an edit - O this business?

trustworthy or responsive if they see outdated or s e .

. . . . ) . Mmoo Pyromotes £ Cosstinss ey s

incorrect information or if they can’t easily contact RoofAdvisor Reviews - Plymouth, MI | Angi
See reviews for RoofAavisor in Plymouth, M1 at 42313 Ann Arbor Rd from Angi ... ReofAdvisor ) Send o your phone Py

analyzes your roofing system and ofiers services 10 protect your ...
*% %% Rating: 5 - @ reviews

you. In that case, they may keep searching for another

company.
Example of a Google Business Profile, right side.

Let's recall the customer’'s buying journey. They will quickly examine the options, reviews, pricing, and
location convenience. These factors will determine if they choose your business in the future. To build
trust and receive good reviews, provide quick answers to the following questions on your Google
profile:

« What are your business hours?

- What is your phone number and email address?
+ What payment methods do you accept?

- What are your services and pricing?

« Do you offer any promotions or free quotes?
+Where are you located, and is it easy to find?

- What are the unique benefits of your business?
« Have you responded to customer reviews?

By giving clear and complete information on your Google profile, potential customers can quickly
assess if your business suits their needs and increase their chances of choosing your business.




STEP

"y REVIEWS

Online reviews are highly trusted, with 88% of people
considering them as reliable as personal recommen-
dations. Reviews can give you the competitive edge
you need, and they're a major factor affecting your
overall search ranking. If your business has a rating of
4.0 stars or lower, potential customers searching for
your product or service are more likely to choose a

competitor with higher stars.

The quantity of reviews your business has is important.
People need at least forty reviews before they trust the
star rating. The more reviews a company has, the more
credible it appears. How are your competitor's reviews
compared to yours? Since reviews can be a deciding
factor for customers, it is important to ensure your
reviews are more impressive than your competitors.
Are they recent? Are you responding to reviews,
particularly the negative ones? Addressing negative
reviews can help establish credibility and correct any
issues. Consistent and high-star reviews play a big role

in the buyer's decision.

We recommend making the process of leaving a
review for your customers as easy as possible. When
your service is at the top of their minds, ask them to
leave a review. Send a text or email with the link
included and follow up if needed. Make it a part of
your operation! By being more proactive in your
review generation, potential customers will consider

your business a trustworthy and credible resource.
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This business was
amazing!" They
treated uslike
family.

94%

1 8.8 8 ¢

Justin ’ ’

People that would choose a
business with a 4 star or
greater review rating

(getmorereviews.com)

HERE IS A TABLE TO HELP YOU ASSESS
THE PERFORMANCE OF YOUR REVIEWS:

EXCELLENT

VERY GOOD
GOOD

FAIR

POOR

47-5.0 stars

4.3-4.6 stars

4.0- 4.2 stars

3.6.-3.9 stars

3.5 stars or below

XYZ Roofing and Restorations
303N Min St Suite 317-8, Welen, TX

4.7 28 reviews ®

ity 13 responsiv

eress 13
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Another effective way to enhance the reputation of your business is by achieving higher rankings in

ORGANIC SEARCH
RANKINGS

organic search results. This can increase impressions, clicks, leads, and conversions without relying on
paid advertising or your Google Business Profile. While your business may not appear in every service or

product search, it is important to be a relevant result for topics related to your business.

Though organic search uses a complex algorithm with many different factors, website content is one
factor that can significantly contribute to your rankings. Well-crafted website copy and proper website
coding can send positive signhals to Google and influence

search results. If you can't easily find your business, it's likely T ——
that your customers can't either. We recommend focusing on searcH
TOPIC-based searches. Research your core topics in your
market and look for how your business places in the search
results. To know what your target market is looking for, we
suggest using tools such as SEMRush, Google Search Console,
Google Analytics, or Raven Tools. These tools provide valuable
insights into your target customer’s search behavior, including

the keywords they use and how often they search for your

products or services. Ultimately, your goal should be to achieve

the highest possible position on the first page of search results.

WEBSITE

Your website's organic search rankings are closely linked to the quality
of its design. A well-designed website generates more leads, increases
brand awareness, and establishes credibility. However, a website is
more than just its appearance. It should accurately convey your
brand’s message and distinguish your business from competitors.

Effective website design encompasses several key elements, including

hosting, mobile friendliness, security, performance, professional copy-

writing, regular maintenance and revisions, backend optimization,
clear call-to-actions, and research into targeting your ideal customer.
Each element is vital in creating a high-performing website that
accurately represents your brand and engages your target audience.
Therefore, investing in good website design is essential to achieve a
strong organic search ranking and building a successful online pres-
ence for your business.




WEBSITE ANALYSIS TOOL

ZipLocal offers a variety of tools to help improve our customer’'s websites. To assist you in identifying
gaps on your website, one of the free tools you could use is called Woorank.com. Simply enter your
company’'s URL into the search bar, and the website will provide an analysis of your site, along with
an overall ranking out of 100. It will also highlight the areas where your website is performing well,
areas that need improvement, and any errors that may be present. A score of 75 or higher indicates
that your website is performing well, but there is still room for improvement. A score below 75
requires immediate action to resolve issues and optimize your SEO, ensuring potential customers
view your business positively. Please note that the free version of Woorank.com may not provide all
the insights available in the paid version. Nonetheless, it is an excellent starting point to identify
areas for improvement and set your business on the right path to success. If you want a more

in-depth website SEO analysis, ZipLocal would be more than happy to help.

https://www.woorank.com
WooRank: Website Optimization and Digital Agency Sales Tools

° erq nk A complete marketing tool for your website. Save money, time and effort with WooRanK's all-in-

one digital marketing solution. Learn more ...

@ woorank  Features v Solutions v Enterprise  Pricing  Resources v R Free Trial ‘

Start Optimizing Your Website

To get started with your website optimization, you need to know how your website scores. Run your
Review today to get an instant website analysis and learn what you need to do to improve.

Enter website domain Check my website's score

Loading your free review for
ziplocal.com

We're reading and analyzing the content of your webpage

Your results for ziplocal.com

ziplocal.com
December 14, 2022 2:13 PM

@ Passed — 7 6

To Improve

© Errors -

Download PDF v Share

06
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Establishing a social media presence creates an opportunity for consumers to research your

SOCIAL MEDIA

product or service. Social media allows you to highlight your business’s strengths and differentiate
yourself from competitors. You can increase sales and leads by targeting your ideal customers
more personally.

It is crucial to understand your ideal customers to determine the right social media platforms for
your business. Ask yourself: What platforms are my ideal customers on? At ZipLocal, we often
recommend Facebook as a platform for our clients, as it allows for targeted ads, content, and
updated information.

Company success
social media posts

Alpha Roofing and Home Improvement
’ Sponsored

X} Locatia

MARKETING LAB 623 4
A Attention Jackson, TN Home Owners! 8
You pay into your homeowner's insurance every month in good faith that if

Once you have identified the ideal platform, the next step your roof has damage they will cover it! If your roof is 10+ years old you

may qualify for a new roof! £}

is creating quality content that invokes emotions from e
your audience. Entertaining, informative, impressive, or

funny posts tend to perform well. Examples of great

content include before-and-after pictures, case studies,

and examples of completed jobs. Posting 2-5 times per

week is ideal, and engaging with your customers through

comments, stories, or Q&A sessions can help foster

relationships and build loyalty. Remember to keep your

messaging consistent with your branding.

To achieve an excellent social media presence, we

measure two main factors. The first is ensuring your

business is active by frequently posting quality content.

The second is to see if customers are engaged, which can

be evaluated by the number of recommendations, —
reviews, likes, comments, or shares you receive per post. 8 é"' Homeowners Pay 0 Upfront for New Roof!

Learn More
Tracking engagement can help you gauge whether you Justtap Learn More!
successfully reach your potential customers.



STEP

05

While this is the final step, it is also the most critical. Google
Analytics and Search Console are valuable resources that
provide in-depth analysis of your online presence. These
analytics can help you gain insight into what to prioritize as

a business to increase revenue and profitability and generate

more leads. They will help determine if your website
provides helpful information to your potential customers.

REVIEW YOUR GOOGLE ANALYTICS
AND SEARCH CONSOLE.

Al Analitics Lorem ipsum dolor sit amet

Home

0

Lorem psum Lorem

522 622

Lorem ipsum

33,73%

Lorem ipsum

2min 30sec 1 2

T269% Ta04% Tio8%

Lorem psum dolor

Wl il

o =

s o ; X B Y e

Loremipsum + >

|
When you log into your Google Analytics il A | e b e o i e
account, you will have access to a wealth of Fag
information on site traffic, user behavior, and » 8 Customization o
the ability to track conversions. By under- 'Z"“;;mm IlII -
standing your website analytics, you can be s ilance ... =

~ %+ Acquisition

better informed about your customer's
. . . Overview
actions and adjust your marketing plans to Ml
Channels

increase revenue. To access your website

Treemaps

analytics, click on the left side of your Google
Referrals

Analytics menu, then click on attribution, St

then source/medium. This will give you a ; :“’“"C"”“"e

» Social

» Campaigns

greater understanding of where website

. . » B} Behavior
users come from and if they are converting
%2, Attribution *™

into new business.

Q Discover

£ Admin

Search Console provides you with the tools to
monitor, test, and track the overall health of your
website. It informs you of broken links or manual
actions that can adversely affect your website's
ability to stay relevant in Google Search, hindering
your ability to convert business.

To sync your website with Search Console, connect

the property type, domain, or URL to your current
website. Once you have set up the verification with
the DNS record and your hosting site, you will be
good to go!

Source/Medium

Lorem ipsum

Loremipsum dolor Lorem ipsum dolor Loremipsum d

% a7% e O7%  OB% 1%

= .

%

Welcome to Google Search Console

To start, select property type

Domain @D URL prefix

«  AllURLs across all subdomains (m., www. ...)
« AllURLs across https or http
« Requires DNS verification

example.com

Enter domain or subdomain

CONTINUE



CONCLUSION

ZipLocal is committed to helping you succeed!

If you need assistance with any of the steps outlined, ZipLocal is
here to help. We can review your findings and work with you to

develop an effective marketing strategy.

CONTACT US TODAY AT

800-553-0801

O ziplocal




